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2010
Issue  
date

Color closing  
date

B&W closing  
date

Jan. 8 Fri., Dec. 18 Fri. Dec. 18

Jan. 15 Mon., Dec. 28 Mon., Jan. 4

Jan. 22 Mon., Jan. 4 Mon., Jan. 11

Jan. 29 Fri., Jan. 8 Fri., Jan. 15

Feb. 5 Fri., Jan. 15 Mon., Jan. 25

Feb. 12 Mon., Jan. 25 Mon., Feb. 1

Feb. 19 Mon., Feb. 1 Mon., Feb. 8

Feb. 26 Fri., Feb. 5 Fri., Feb. 12

Mar. 5 Fri., Feb. 12 Mon., Feb. 22

Mar. 12 Mon., Feb. 22 Mon., Mar. 1

Mar. 19 Mon., Mar. 1 Mon., Mar. 8

Mar. 26 Mon., Mar. 8 Mon., Mar. 15

April 2 Mon., Mar. 15 Mon., Mar. 22

April 9 Mon., Mar. 22 Mon., Mar. 29

April 16 Mon., Mar. 29 Mon., April 5

April 23 Mon., April 5 Mon., April 12

April 30 Mon., April 12 Mon., April 19

May 7 Mon., April 19 Mon., April 26

May 14 Mon., April 26 Mon., May 3

May 21* Mon., May 3 Mon., May 10

Jun. 4 Mon., May 17 Mon., May 24

June 18 Fri., May 28 Mon., June 7

July 2 Mon., June 14 Mon., June 21

July 16 Fri., June 25 Fri., July 2

July 30 Mon., July 12 Mon., July 19

Aug. 13 Mon., July 26 Mon., Aug. 2

PUBLISHING BREAK

Aug. 27† Almanac—see left

Sept. 3†† Fri., Aug. 13 Fri., Aug. 20

Sept. 10 Mon., Aug. 23 Mon., Aug. 30

Sept. 17 Fri., Aug. 27 Fri., Sept. 3

2010
Issue  
date

Color closing  
date

B&W closing  
date

Sept. 24 Fri., Sept. 3 Mon., Sept. 13

Oct. 1 Mon., Sept. 13 Mon., Sept. 20

Oct. 8 Mon., Sept. 20 Mon., Sept. 27

Oct. 15 Mon., Sept. 27 Mon., Oct. 4

Oct. 22 Mon.,  Oct. 4 Mon., Oct. 11

Oct. 29 Mon.,  Oct. 11 Mon., Oct. 18

Nov. 5 Mon., Oct. 18 Mon., Oct. 25

Nov. 12 Mon., Oct. 25 Mon., Nov. 1

Nov. 19 Mon., Nov. 1 Mon., Nov. 8

Nov. 26 Mon., Nov. 8 Mon., Nov. 15

Dec. 3 Fri., Nov. 12 Fri., Nov. 19

Dec. 10 Fri., Nov. 19 Mon., Nov. 29

PUBLISHING BREAK

2011
Jan. 7 Fri., Dec. 17 Fri., Dec. 17

Jan. 14 Mon., Dec. 27 Mon., Jan. 3

Jan. 21 Mon., Jan. 3 Mon., Jan. 10

Jan. 28 Fri., Jan. 7 Fri., Jan. 14

Feb. 4 Fri., Jan. 14 Mon., Jan. 24

Feb. 11 Mon., Jan. 24 Mon., Jan. 31

Feb. 18 Mon., Jan. 31 Mon., Feb. 7

Feb. 25 Mon., Feb. 7 Mon., Feb. 14

Mar. 4 Fri., Feb. 11 Fri., Feb. 18

Mar. 11 Fri., Feb. 18 Mon., Feb. 28

Mar. 18 Mon., Feb. 28 Mon., Mar. 7

Mar. 25 Mon., Mar. 7 Mon., Mar. 14

April 1 Mon., Mar. 14 Mon., Mar. 21

April 8 Mon., Mar. 21 Mon., Mar. 28

April 15 Mon., Mar. 28 Mon., April 4

April 22 Mon., April 4 Mon., April 11

April 29 Mon., April 11 Mon., April 18

Internet Advertising
Chronicle.com, is updated daily with 
breaking news, features on information 
technology, and many other services. 
Please contact your sales representative  
or visit Chronicle.com/advertising for 
information on The Chronicle’s extensive 
offering of digital marketing solutions. 

Special Issues
† Almanac of Higher Education:  
Published as a special annual edition,  
the Almanac is the definitive source for 
higher-education statistics, including 
national overviews, state profiles, and 
trends in every area of the operation and 
management of colleges and universities. 
It is an indispensable resource for 
Chronicle readers.

Almanac deadlines: The Almanac will be 
dated August 27, 2009, and mailed on 
Friday, August 20.

Color closing 
date

B&W closing  
date

COVERS Mon., July 19 Mon., July 19

INSIDE PAGES Mon., July 26 Mon., Aug. 2

Cover positions available at a 15% premium.
 
†† Academic Year Kickoff Issue:  
The premiere news issue of the fall and  
a signal event at the start of the new 
academic year, the Academic Year Kickoff 
Issue is the ideal place to highlight your 
company’s products and services.

Academic Year Kickoff  
Issue deadlines:

Color closing  
date

B&W closing  
date

sept. 3 Fri., Aug. 13 Fri., Aug. 20

* �The Chronicle begins its summer publishing  
schedule after the May 21 issue. During this time  
The Chronicle will be published every other week.  
The regular publishing schedule resumes with the  
August 27 issue.

Issue and Closing Dates
The Chronicle is dated Friday and mailed on the preceding Friday. To e nsure fast 
delivery throughout the country, it is air-shipped to post offices in the Far West, 
Alaska, and Hawaii. 
 
The closing date for black-and-white advertising is Monday—4 days before the  
mailing date (11 days prior to the cover date). Color ads close one week preceding 
the black-and-white close.
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2/5 page
81⁄8" wide ×  
65⁄8" deep
$5,510 B&W

junior-page spread
171⁄4" wide × 10" deep
$16,630 B&W
$25,320 4-color

Tabloid page
101⁄4" wide ×  
131⁄2" deep
$11,315 B&W
$15,660 4-color

4/5 page
81 ⁄8" wide ×  
131⁄2" deep
$10,525 B&W
$14,870 4-color

junior page
81⁄8" wide ×  
10" deep
$8,315 B&W
$12,660 4-color

3/5 page
6" wide ×  
131⁄2" deep
$8,315 B&W
$12,660 4-color

1/2 page
101⁄4" wide ×  
65⁄8 deep
$6,720 B&W
$11,065 4-color

1/5 page
6" wide ×  
41⁄2" deep
$2,875 B&W

1/5 PAGE
4" wide ×  
65⁄8" deep
$2,875 B&W

1/5 PAGE
17⁄8" wide ×  
131⁄2" deep
$2,875 B&W

4" wide ×  
5" deep
$2,130 B&W

 
4" wide ×  
4" deep
$1,705 B&W

1/2 column
17⁄8" wide ×  
65⁄8" deep
$1,515 B&W

4" wide ×  
3" deep
$1,345 B&W

4" wide ×  
2" deep
$985 B&W

1/4 column
17⁄8" wide ×  
31⁄4" deep
$800 B&W

Tabloid-page spread
211⁄2" wide × 131⁄2" deep
$22,630 B&W
$31,320 4-color

Frequency Rates,  
Short Rates, and Rebates
Contracts for multiple insertions of 
advertising will earn substantial discounts, 
as indicated in the rate tables on page 1. 
Discounts are determined by the number 
of insertions contracted for and used 
during any 12-month period. If fewer than 
the contracted number of insertions are 
used, payment of the higher rate for the 
number actually used (“short rate”) will  
be due at the end of the contract period.  
If enough additional insertions are used  
to qualify for a discount, a cumulative 
refund (“rebate”) will be applied to the  
cost of the advertisement that meets  
the requirement.

To earn a discount for a schedule that 
includes advertisements of different sizes, 
the smallest ad may not be less than half 
the size of the largest ad.

A double-page spread (consisting of  
either junior or tabloid pages) counts as 
two insertions.

Agency Commission
A commission equal to 15% of the  
gross billing—not including charges for 
typesetting, illustrations, and other special 
services, which are non-commissionable—
is allowed to recognized advertising 
agencies that are listed in the Standard 
Directory of Advertising Agencies or  
are members of recognized agency 
associations. Payment is due upon  
receipt of invoice. Agency discounts  
are not available on publisher-set ads. 
Commissions are not allowed on invoices 
that are 60 days past due.

Terms and Conditions
All advertisers and their agencies placing 
advertisements in The Chronicle of  
Higher Education must agree to abide by 
The Chronicle’s terms and conditions for 
advertising. To review them, please go to 
Chronicle.com/advertising/terms 

Only publication of an advertisement  
shall constitute final acceptance of the 
advertiser’s order.

Recommended Ad Sizes

6" wide ×  
10" deep
$5,975 B&W

2/5 page
6" wide ×  
9" deep
$5,510 B&W

2/5 page
4" wide ×  
131⁄2" deep
$5,510 B&W

6" wide ×  
65⁄8" deep
$4,130 B&W

81⁄8" wide ×  
5" deep
$4,080 B&W

4" wide ×  
10" deep
$4,080 B&W


